BOEHRINGER INGELHEIM ANIMAL WELFARE AWARENESS CAMPAIGN
Schedule
Campaign

Animal Welfare Awareness Campaign

Campaigner

Boehringer Ingelheim Animal Health Australia Pty Ltd, (ABN 53 071 187 285),
of Level 1 Waterloo Road, North Ryde NSW 2113, Australia.

Permit
Numbers

Not applicable.

Promotion
Period

The Campaign starts at 9:00 am AEDT on 01 March 2021.
(a) Redemption of the final available Prize; and
(b) The Campaign closes at 5:00pm AEDT on 31 August 2021.
No entries will be accepted after this time.

Entry
Restrictions

•

Entrants must be Australian residents aged 18 years or over.

•

Each Entry must include a livestock owner and a vet.

Entry
Procedure

During the Campaign Period, Entrants must:
a) Visit www.injectablepainrelief.com.au
b) Select “Enter the draw to win a YETI soft cooler bag” icon on the
www.injectablepainrelief.com.au homepage.
c) Complete the required details on corresponding webpage
www.ahredeem.com.au; .
d) Select “Make a Claim” under the “Animal Welfare Awareness
Campaign” icon on the www.ahredeem.com.au website; and
e) Complete the required details on corresponding webpage during the
Campaign Period
f)

Submit the completed Entry.

All valid Entries received during the Campaign Period will be placed into a random
manual prize draw.
Maximum
Number of
Entries

1 per Entrant, except in the case of vets nominated by multiple Entrants.

Prize Details
Prize

Description

Number
Available

Value of
each Prize
(RRP)

Major Prize

YETI® Hopper Flip 8 soft
cooler bag.

2

<$299.95>

Minor Prize

Neo Vacuum insulated
Keep Cup + Press-On Lid

100

<$12.25>

The first valid entry randomly drawn from all entries received during the Campaign
Period will receive the Major Prize (ie the nominated livestock owner will win one
(1) Major Prize and the nominated vet will win one (1) Major Prize).

The first 50 valid entries received by Campaigner will each receive one Minor
Prize (ie the nominated livestock owner will win one (1) Minor Prize and the
nominated vet will win one (1) Minor Prize).
Total Prize
Pool

$2,000

Prize
Restrictions
/ Exclusions

Prizes strictly limited to the Number Available specified in the Prize Details
section.

Draw Details

The draw will take place at < 9am (AEST) on Thursday 2 September 2021 at the
Campaigner’s offices in Level 1 Waterloo Road, North Ryde NSW 2113, Australia.

Notification
of Winners

Winners will be notified via email on Thursday 2 September 2021. Winner details
will be published on www.ahredeem.com.au.

Trade Mark
Notice

This Campaign is in no way sponsored, endorsed or administered by, or
associated with YETI®. YETI® is a registered trademark of YETI®.
Boehringer Ingelheim® is a registered trademark of Boehringer Ingelheim.

TERMS AND CONDITIONS

1

Terms of Entry

1.1 These terms and conditions together with the Schedule form the Terms and Conditions for this
Campaign. Capitalised terms have the meaning given in the Schedule, unless otherwise stated. If
there’s any inconsistency between these terms and the Schedule, then the Schedule prevails to
the extent of the inconsistency.
1.2 By submitting your entry, you agree that these Terms and Conditions apply to your entry.
2

Entrant Requirements

2.1 The eligibility requirements for this Campaign are set out in the Entry Restrictions. Directors,
officers, managers, employees, agents and contractors of the Campaigner or of its related body
corporate (and their immediate families, such as spouse, partner, parent, grandparent, natural or
adopted child, and sibling (whether natural or adopted by a parent)) are ineligible to enter.
2.2 The Campaigner’s wholesalers, resellers, retailers and suppliers are prohibited from participating
in the Campaign.
2.3 The Campaign is not available in conjunction with commercial tenders or bulk orders.
2.4 Resellers are not entitled to claim Prizes for themselves using customer receipts.
3

How to Enter

3.1 This Campaign cannot be used in conjunction with any other offer.
3.2 To enter, you must follow the Entry Procedure during the Campaign Period. Entries must be
received by the Campaigner during the Competition Period.
3.3 An approved tax invoice is only valid for one entry. Sharing receipt or invoice numbers is not
allowed. In the event of multiple entries referencing the same tax invoice, the Campaigner will
accept the first valid entry received and reject all subsequent entries referencing the same tax
invoice as invalid entries.
3.4 Entrants may submit up to the Maximum Number of Entries. Multiple entries (where permitted)
must be submitted separately.
3.5 We will not accept entries which are incomplete, illegible, or which are generated by computers or
other automated means. The Campaigner reserves the right to reject entries with incorrect or
incomplete contact details.
3.6 The Campaigner reserves the right to, in its sole discretion, disqualify any or all entries from, and
prohibit further participation in this Campaign by, any person who (in Campaigner’s reasonable
opinion):
(a) tampers with or benefits from any tampering with the entry process or with the operation of
the Campaign; or
(b) does not comply with these Terms and Conditions,
(c)

acts in a disruptive manner or acts with the intent to annoy, abuse, threaten or harass any
other person.

3.7 If due to any reason whatsoever the Campaigner becomes aware after an entrant has won a prize
that the entrant has not complied with these terms, that entrant will have no entitlement to the
prize, even if the Campaigner has announced them as a winner, and that entrant will be required,
at the direction of the Campaigner, to return, refund or otherwise make restitution of the prize.
3.8 All decisions made by us regarding any aspect of the Campaign are final, and no correspondence
will be entered into.
4

Verification of Entries

4.1 The Campaigner may request additional information to verify the validity of each claim. Failure to
provide further information to the Campaigner’s satisfaction may result in an invalid entry (and, at
the Campaigner’s discretion, in all of the entrant’s entries being invalid).
4.2 The Campaigner may require the winner/s to provide identification as requested by the
Campaigner including (without limitation) proof of identity, proof of age, proof of residency and a
copy of the original tax invoice. Identification considered suitable for verification is at the
Campaigner’s discretion.
5

Prizes

5.1 The prize(s) are set out in the Prize Details and are subject to any conditions imposed by the
supplier or organiser of the prize, as applicable, as well as any restrictions specified in the Prize
Restrictions/Exclusions.
5.2 Prize values are accurate as at the commencement date of the Campaign. Any variation after that
date is beyond our control.
5.3 All costs, fees, charges or expenses associated with the prize(s), which are not specified in the
Schedule, are the responsibility of the winner(s).
5.4 Prizes are not transferable, exchangeable or redeemable for cash.
5.5 If for any reason a prize is not available, the Campaigner may substitute that prize for another
item of equal or higher value as determined by the Campaigner, subject to the approval of the
relevant authorities if required. Without limiting the foregoing, the Campaigner may, at its absolute
discretion, substitute cash for any prize (the amount of cash being equal to the prize value
specified in the Prize Details).
5.6 If for any reason a winner does not take an element of any prize at the time stipulated by the
Campaigner then that element of the prize will be forfeited by the winner and cash will not be
supplied in lieu of that element of the prize.
5.7 You will be responsible for any tax liability associated with a prize.
6

Notification of Winners

6.1 We will notify winners, and publish their names and state of residence, in accordance with the
Notification of Winners information set out in the Schedule.
7

How to Claim Prizes

7.1 Prizes will be posted using the address information provided on the entry form, unless the winner
provides an alternative address at the time they are notified as being a winner. If prizes are not
suitable for posting, we will determine the best delivery method. Prize winners should allow up to
28 days for delivery.
7.2 We accept no responsibility for any lost, late or misdirected mail, or any damage to prizes caused
in transit.
7.3 If (having made reasonable efforts) we cannot contact a prize winner, or if any prize is not
accepted or claimed by the Prize Claim Date, that prize winner’s entry will be deemed invalid, and

we reserve the right to conduct such further draws on the Unclaimed Prize Draw Date as are
necessary to distribute the prize/s, subject to any directions given by any relevant authority. If
required by law or any relevant authority, the winner/s will have their name and state of residence
published in accordance with the Unclaimed Prize Draw Publication Details. If a prize is no longer
capable of being redeemed, the new winner/s will receive a prize, as determined by the
Campaigner, of equivalent value (as if the original prize had been awarded to that person, less
any administrative expenses incurred by the Campaigner), subject to the approval of the relevant
authorities if required. If no Unclaimed Prize Draw Date is specified, any unclaimed prize/s will be
distributed at the Campaigner’s discretion.
7.4 If you are a winner, you are responsible for your use of the prize, including complying with all
relevant laws and any applicable Terms and Conditions of use.
8

Privacy

8.1 By participating in the Campaign, you understand and agree that the Campaigner may use and
disclose the information provided by you for the purpose of conducting the Campaign and for the
purpose of sending you promotional and marketing communications in future. We may disclose
your personal information to third party contractors who we engage to assist us with these
purposes. We keep your personal information in secure databases that may be hosted on servers
that are located outside of Australia (such as in the USA, Japan, Singapore and Germany), in
which case we may disclose your personal information to those overseas hosting providers for
that purpose only. We may also disclose your personal information to any entity within the
worldwide group of Boehringer Ingelheim companies some of which are located outside of
Australia including but not limited to New Zealand, Germany and the USA. Our Privacy Policy (at
https://www.boehringer-ingelheim.com.au/data-privacy) contains information about how you can
access and request the correction of your personal information, how you can make a complaint
about a breach of the Australian Privacy Principles and how we will deal with your complaint. You
can contact the Campaigner or the Campaigner’s Privacy Officer by email at
privacyofficer.syd@boehringer-ingelheim.com or on +(61)(2) 8875 8800.
9

Limitation of Liability

9.1 To the maximum extent permitted by law, the Campaigner, its respective officers, employees and
agents will not be liable for any loss or damage whatsoever (including direct, indirect or
consequential loss) or personal injury suffered or sustained in connection with the prizes or this
Campaign. Any liability which cannot be excluded by law is limited to the minimum allowable by
law. We accept no responsibility for any tax liabilities that may arise from winning a prize.
9.2 Without limiting clause 9.1, the Campaigner and its associated agencies make no warranties or
representations about the fitness for purpose or suitability of any prize and will not accept
responsibility for the quality or fitness for any purpose of any prize, or the failure of any prize to be
of merchantable quality. If liability under terms implied by legislation cannot be excluded, the
liability of the Campaigner and its associated agencies and companies is limited to re-supplying
the relevant goods or services or paying the cost of replacing them.
9.3 We are not responsible for use of a prize which results in:
(a) loss that was not reasonably foreseeable;
(b) loss that was not caused by the our breach of these Conditions of Entry or by our negligence;
(c)

business losses (such as lost data, lost profits or business interruptions) or loss suffered by
non-consumers;

(d) losses caused by factors which could reasonably be considered to be outside our control
(such as faults in third party equipment); and
(e) any loss caused, or contributed to, by an entrant’s breach of these Conditions of Entry or an
entrant’s negligence.

9.4 The Campaigner accepts no responsibility for late, lost, incomplete, incorrectly submitted,
delayed, illegible, corrupted or misdirected entries, claims or correspondence, whether due to
error, omission, alteration, tampering, deletion, theft, destruction, transmission interruption,
communications failure or otherwise. The Campaigner has no control over communications
networks or services, the internet, or computer or telephone networks or lines and accepts no
responsibility for any problems associated with them, whether due to traffic congestion, technical
malfunction or otherwise. The Campaigner is not liable for any consequences of user error
including (without limitation) costs incurred.
9.5 If the is Campaign (in whole or in part) cannot run for reasons beyond the Campaigner’s control
(including but not limited to infection by computer virus, mobile network failure, bugs, tampering,
unauthorised intervention, fraud, technical failures or any cause beyond the reasonable control of
the Campaigner) the Campaigner reserves the right, in its sole discretion to cancel, terminate,
modify or suspend the Campaign, or invalidate any affected entries, subject to the approval of the
relevant authorities if required.
9.6 These Terms and Conditions are governed by the laws of New South Wales, Australia.

